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Maven’s healthy respect

Medical web
follows China
prescription

By PATRICK FRATER
HONG KONG

W hen discussing the Chi-

nese TV market, biz-
zexs often talkin terms
of “toxie” and “nontoxie,” a ref-
erence to the kinds of program-
ming that may be acceptable to
Middle Kingdom mediad regula-
tors. Thus natural history, ani-
mation and docus are generally
OK, but shows and channels
that dabble in polities and reli-
gionare broadeast poison.

Hong Kong-based TV en-
trepreneur Robert Chua hopes
to give double meaning to the
notion of nontoxic as he launch-
es his Health and Lifestyle
Channel. Not only will the net
avoid sensitive subjects, it will
promote washing out bodily
toxins with a strong emphasis
on good diet, exercise and med-
ical matters.

Chua and his panel of med-
ical experts make the case that
with the rapid growth of the
economy in China and
Asia, many people
now have the means
to live well, but not
the understand-
ing. He sug-
gests that the
channel, with its
mix of talk-

e

TV entrepreneur Roberi Chua's
Health and Lifestyle Channel

eschews lopics deemed out of
bounds by Chinese authorities.

created China Entertainment
Television, a channel that land-
ed in China in a different era,
enjoying some investment from
Time Warner, but. is now part of
plutoerat Li Ka-shing’s media
collection.

Today, Chua is an enthusias-
tic, somewhat professorial
type with a home that has been
turned into an overstuffed mu-
seum full of antiques and Chi-

nese curios. He is also a
connected and inces-
sant  campaigner
who isn’t shy about
pulling out a scrap-
book of press
clippings or pro-
ducing a letter

of recommenda-
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shows, how-t0’s' HeEA1TH & LipesTyre tien from some

and quizzes, can
become a trusted partner to
millions.

For someone not part of the
Chinese establishment, Singa-
pore-born Chua has come a long:
way. He was one of the founders
of Hong Kong’s dominant TV
conglom Television Broadcasts
(TVB) in the 1960s and later

official as proof
of his guangzhi (relationships).

Chua’s Health and Lifestyle
piteh seems to be working. Con-
tent from the net has recently
been picked up by the giant
Shanghai Media Group for ear-
riage on its regional cable eir-
cuits, which reach an audience
of 100 million.

Starting next month, Health
and Lifestyle-branded content
will be stripped in Mandarin on
Saturdays and Sundays on
SMG’s Youth Channel.

Such play is a rarity. Most
foreign channels are granted
“landing rights” only in top-
tier hotels and foreigner com-
pounds, though some Hong
Kong nets also get play in
Guangdong, the Cantonese-
speaking mainland region
just over the border from the
city.

Another unique feature of
HIC is its emphasis on inter-
activity. During a medical
show on surgery, for example,
viewers may send a doctor or
health consultant their ques-
tions about the procedure via
text message or email. Ques-
tions and answers are visible
onsereen, allowing other view-
ers to share the advice and
feedback. This funetion of
HLC is an extension of the In-
teractive Channel, a net Chua
has been operating in Hong
Kong for the past couple of
years.

Interactivity and an accom-
panying web operation add up
toa “eross-media” functionality
that Chua says delivers rev-
enue-generating options such
as home shopping, banner ad-
vertiging and premium-rate
messaging services.

The carriage deal with
Youth Channel is intended to
be only the first stage of an ex-
pansion campaign that could
spread HLC across Chinese-
speaking parts of Asia. Chua,
who is also negotiating the
backing of a mainland in-
vestor, is free to sign deals in
other parts of China with
other network operators. He
says Talwanese and Singapore
platforms arve beating at his
door-

In a nontoxic manner, of
course.




